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Happy New Year 
  

  The holidays are finally over and we 

can begin to relax from all of the hectic 

activities. I hope Santa left you some good presents. 

Possibly you received a new computer or some neat 

software that you wanted. 

 

Keep your security software up to date as the 

"Black Hats" didn't take the holidays off. The 

spam, scams, virus, and trojans are still lurking to 

catch the unwary. 

  

THIS MONTH’S MEETINGS 
 

January 2 at 1 p.m. 

At FFG Community Church 

Photography Club 

 

January 17 at 10 a.m. 

At 127 S. Senior Center 

Investment SIG  

 

January 19 at 3 p.m. 

At 127 S. Senior Center 

General Meeting 

 

Please note that the time of our general meeting has 

changed to the winter schedule. Meetings begin at 3 

p.m. 

 

¶ Ask the Experts Q&A 

¶ Short Business Meeting & Program 

 

January Program 
 

How To Back Up Your Computer 

  

The program for the 19th will be on how to back up 

your computer by Carl Nordeen.  He will talk about 

Imaging software and what it does, various kinds of 

software and how to use them, how to copy and paste 

and where to back up to and how often.  These are 

questions we've all had regarding backup so plan to 

attend this informative meeting. 
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“FREE” Table 

We have set up a table at our member meetings to share our 

ñextraò goodies with other club members. 

If you have something to give away, bring it in and put it on the 

FREE table.  Itôs first come, first served.  If you see something you 

want, help yourself. 

 

Membership Dues and Expiration Dates 

 

Membership dues are $25 a year for a family, $20 a year for 

an individual, and $10 a year for a student 21 years of age or 

under. Your membership is valid for 12 months from the 

month you join (or renew your membership).  Please pay 

your dues to the treasurer before the last day of your anniver-

sary month. Anyone who is 30 days or more in arrears with 

membership dues cannot participate in the door prize draw-

ings. 

 

Corporate memberships are $25 a year for the first two mem-

berships and $10 a year for each additional membership from 

the same company. 

 

Our Club cannot exist without you, the members.  Remem-

ber, you and  your membership dues are important to keep 

the club functioning! 

 

BOARD OF DIRECTORS DISCLAIMER 
All members of the Plateau PC Users Group are willing to help 

one another in the area of advice and tutorial instruction over the 

phone.  If you should require more involved services or instruc-

tion, we have a few members who are very knowledgeable in sev-

eral areas.  As a responsible consumer, it is up to you to discuss, 

before retaining a member, any and ALL charges for repair ser-

vices and time consuming tutorial activities. 

 

It is not the desire of this Board of Directors to set fees for indi-

viduals for services rendered, nor the responsibility to intervene 

between members who enter into a contract among themselves 
 

The GAZETTE is published using the following:  Microsoft 

Word, Microsoft Publisher, and Microsoft Windows 98,  The 

GAZETTE is the monthly newsletter of the Plateau PC Users 

Group.  Material in the GAZETTE may be freely used in other 

user group newsletters if credit is given the author and the 

PPCUG GAZETTE.  PPCUG members may place free classified 

advertising (up to 50 words) in the GAZETTE (run time maxi-

mum of three months).   

Commercial ads (local advertisers) may be placed at 50 cents per 

line. Graphic ads (camera ready) are as follows:  $25 per 1/4 

page, $40 per 1/2 page, $75 per full page. 
 

DISCLAIMER:  No warranty, express or implied, is made by 

the PPCUG, the Gazette editorial staff or its contributing 

editors.  This extends to all losses incidental or consequential 

from the use or non-use of any information in any issue of the 

GAZETTE. 

 

 

 

 

     

President Carl Nordeen  (931) 456-5597 

Vice-President  Kay Cargill (931) 456-7613 

Treasurer Alan Baker  (931) 788-2201 

Secretary   

Librarian/Compliance  Gordon Botting  (931) 456-2184            

Past President Carl Nordeen  (931) 456-5597 

Programs Open  

Membership Doris Buehriing   

Publicity Open  

Product Rev. Chair Peter Kaufmann           (931) 456-9353  

Editor Don Lewis (931) 456-5352 

APCUG Rep  Peter Kaufmann           (931) 456-9353  

Equipment Custodian Bob Willis (931) 456-6511 

Webmaster Don Lewis (931) 456-5352 

Directors at Large 

Jim Mansfield  Harriette Weidner Joan Carroll 

Bob Willis Don Lewis  Janet Hammond  

Dick Riesz  Pearl Harter  Roger Holyer Black  

   

 SIG Leaders   

Pleasant Hill Dick Riesz (931) 277-5642 

Investment Club Bob Mohar  (931) 707-0434  

Photography SIG Jim Mansfield (931) 484-6920 
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News of the Special Interest Groups 
 

The PPCUG sponsors several Special Interest Groups 

(SIGs) tailored to meet the varied needs of our many 

members.  Each SIG is a small group whose leader 

prepares material for presentation and encourages 

open discussion and questions.  We urge you to attend 

the SIGs and hope you will find one or more of inter-

est to you.  Ideas for additional groups are welcome, 

as are volunteers to form and lead new SIGs. 

 

Investment Club 

 
Meets the third Saturday of each month at 10 a.m. at 

the 127 S. Senior Center. The leader is Bob Mohar .  

Anyone interested should contact Bob  at 707-0434”. 

 

Pleasant Hill Group 

 
The Pleasant Hill group meetings will be announced 

by the SIG Leader, Dick Riesz. Meetings are held in 

the Pleasant Hill Community House on Main Street 

across from the Pleasant Hill Post Office.  All mem-

bers are welcome and visitors from the Pleasant Hill 

area are especially encouraged to come.  
 

Photography Club 

 
The Photography Club, a PPCUG SIG, meets the first 

Friday of each month at the Fairfield Glade Commu-

nity Church at 1:00PM.  Topics vary each month but 

we show and discuss member's photos each 

month.  One or two "People's Choice" photos are 

submitted to the Glade Vista each month for publica-

tion. The SIG leader is Jim Mansfield. 

Up Coming Meeting 
 

February 2009 !!! 

 

The next General Meeting of the 

PLATEAU PC USERS GROUP 

 The February meeting 

Will be February 16 at 3:00 P. M. at 

127 S.  SENIOR CENTER 

 

 Bob Willis on TN e -Health network   
 

Classes   
 

No classes in February --- please send ideas for new 

classes to Alan Baker 

( ambaker@citlink.net )  
  

New Members 
 

Jean Delfrate 

Lori Edwards 

Bruce & Gladys Johannesen 

Jean Roberts 

Jo Ann Roberts 

Matt Schmeski 
 

Cool Sites 
 

www.organizedwisdom.com/home    

 

This website will give you information and details on 

any disease or illness you can think of.  It also has 

links to various clinics and hospitals where research 

has been done. 

 

 

Please send your cool site suggestions to me at 

 webmaster@ppcug.com 

PPCUG ISP 
 

We wish to thank the following for providing ISP 

connections:  

 

¶ Multipro for dialup at Pleasant Hill 

¶ Charter for cable broadband at the 127 Senior 

Center 

¶ Frontier for DSL at Fairfield Glade 
 

 PPCUG Website 
 

Visit our website at www.PPCUGinc.com. The Learn-

ing Center class schedule and Gazette are all 

 available on our web site. 
 

Send your comments and suggestions to the  

Webmaster, Don Lewis 

Webmaster@ppcuginc.com  (931) 456-5352 

mailto:ambaker@citlink.net
http://www.organizedwisdom.com/home
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Computhanksgiving 
 

by Berry F. Phillips, a member of the Computer Club of Oklahoma City 

www.ccokc.org 

bfpdata (at) 1access.net 

 

This article has been obtained from APCUG with the author‘s permission for publication by APCUG member 

groups; all other uses require the permission of the author (see e-mail address above). 

 

The Computer Club of Oklahoma City recently celebrated "Thanksgiving in August" at our monthly General Meet-

ing when we celebrated all the members past and present who have given of their time and talents in the evolution 

of our computer club.  As I was preparing for the General Meeting, I thought how far we have come from our hum-

ble beginnings in a small house where a few people attended to try to master DOS.  Today, the  Computer Club of 

Oklahoma City enjoys a high tech facility complete with a computer lab and is partnered with Senior Net. 

 

The first computer club was the Homebrew Computer Club which had its humble beginnings in a garage in the 

Silicon Valley in California in March 1975.  The club was an informal group of electronic enthusiasts and techni-

cally-minded hobbyists who gathered to trade parts, circuits, and information pertaining to computer devices.  The 

club evolved rapidly to a large auditorium.  The 1999 made-for-television movie "Pirates of the Silicon Val-

ley" (and the book on which it was based, "Fire in the Valley:  The making of the Personal Computer," describes 

the role of the Homebrew Computer Club in creating the personal computer. Engineers working on very expensive 

main frame computers in those days dreamed of developing a personal computer that would be so affordable that 

almost everyone could have one in their home.  The rest of course is technological history. 

 

SeniorNet was founded in 1986 by Doctor Mary Furlong in San Francisco, California and was later moved to Santa 

Clara, California.  Dr. Furlong believed that telecommunications could enhance the lives of older adults.  She faced 

considerable opposition in getting the project funded.  The Merkle Foundation realized the potential of the project 

and funded it based at the University of San Francisco.  Five learning centers were opened with twenty seniors, and 

computers were furnished by Apple Computers.  Today SeniorNet has won numerous national awards and has 200 

learning centers both nationally and internationally with a membership of approximately 20,000.  SeniorNet is the 

leading technological educator of older adults and has benefited millions of seniors since its inception. 

 

The birth of the personal computer was due to the development of the microprocessor, a single chip with all the cir-

cuitry that formerly occupied large cabinets.  The early personal computers were called microcomputers and were 

sold as electronic kits with programming done by toggle switches and output was provided by front panel indica-

tors such as neon bulbs.  One remembers the Altair which you couldn't do much with but was of interests to hobby-

ists and technicians.  Today due to the considerable evolution of the personal computer in 2008, one billion were 

sold worldwide and a projected two billion by 2014. 

 

I am reminded of the Virginia Slim commercial, "You have come a long way, baby!"  I wonder how often do we 

think of the thousands of our fellow citizens who have been involved with the development as well as the teaching 

of how to use these amazing technological devices that have so transformed our lives and indeed become a neces-

sity and our very windows to the world?   Perhaps, it is time to celebrate together a well deserved 

"Computhanksgiving." 

 

Happy Thanksgiving from the Computer Club of Oklahoma City. 
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Moving on to Vista – Part 10 
 

by Neil Stahfest, Librarian, Tacoma Area PC User Group, Washington 

www.tapcug.org 

ncstahfest(at)msn.com 

 

This article has been obtained from APCUG with the author‘s permission for publication by APCUG member 

groups; all other uses require the permission of the author (see e-mail address above). 

 

Most of us who upgrade to Windows Vista from an older version of Windows encounter compatibility problems. 

Vista doesn't want to recognize some programs as valid or authorized Windows programs even though they worked 

with Windows XP. Does this mean that you have to abandon them or upgrade to a new ― ‖Vista‖ version of your 

favorite programs? 

 

I wish I could say no but the real answer is maybe not. Microsoft has included something called a Program Com-

patibility Wizard with Vista. The idea is that, if you have an older program that doesn't work with Vista, you can 

use this program to automatically make some modifications to make it compatible and make it work. 

 

To access the wizard, go to Start, Control Panel and then click on Programs. Next, under Programs and Features, 

click on ―Use an older program with this version of Windows‖. This will start the wizard. Now follow the step-by-

step, on-screen instructions. When you finish, try to run your program. I'm told that most programs that worked 

with Windows XP will work after you do this but programs that worked with older versions of Windows may not. 

You shouldn't try to use the wizard with disk utility programs, system programs and anti-virus programs. They usu-

ally won't work and may actually cause damage to your computer's system. 

 

While we're on the subject of compatibility and changes, let's look at the Start button, or jelly bean as some call it, 

in the lower left corner of your screen. Place your mouse the right hand side of the task bar at the bottom of the 

screen. The box next to Hide Inactive Icons is checked by default. If you click on the Customize button to the right 

you will see why. You'll probably see dozens of icons listed here. Most are turned off. If you make changes and 

don't like the results, click on the Default Settings button and then click on OK. We're almost done with the Notifi-

cation Area box. 

 

The bottom half of the box shows which system icons will show. This is a personal preference (well, so is all of 

this). If you are using Vista's Clock gadget you can probably uncheck the Clock function because it is redundant. I 

like to leave Volume checked. Its a convenient place to turn sound on and off and control the volume. I also leave 

Network checked. It makes it easy to see if my network connection is working. The Power option is useful if you 

have a laptop computer, otherwise turn it off. 

 

I think we've covered enough for this month. Are you getting comfortable with Windows Vista? I am. For those of 

you still using Windows XP, don't be in a hurry to change! Wait for Windows 7 if you can (coming in 2010). 

<VBG> 
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THIS AND THAT 

 

By Elizabeth B. Wright, Member, Computer Club of Oklahoma City 

www.ccokc.org 

wright599new (at) sbcglobal.net 

 

This article has been obtained from APCUG with the author‘s permission for publication by APCUG member 

groups; all other uses require the permission of the author (see e-mail address above). 

 

LOST AND GONE FOREVER....... OR NOT. 

 

Well, it finally happened. A picture which had taken far too much of my time was finally ready for printing. I sent 

it online to my favorite photo store. Expecting to see a picture good enough to share with family, it was a great dis-

appointment when I picked up the print to see that parts of it were not up to that standard. A renewed frenzy of 

―fiddling‖ with it resulted in losing track of the names used for the changes. When I thought I had everything in 

order, I chose to eliminate the extra files. And did I do a good job. Not only did I choose the unwanted files, but 

also included the one version which was half way good. No recycle bin, no delete, but the ultimate ―destroy.‖ In 

other words, probably only the CIA would be able to recover the file from my hard disk.  

 

Starting from scratch with the original image, I tried to retrace my steps to reach the same quality as the lost file. I 

had the hard copy print, so I knew what I wanted it to look like. But for some reason nothing worked and my re-

newed efforts to enhance the picture did not give me the results I had previously attained. But there was real im-

provement in one area that was so lacking in the lost image. 

 

The newest image was then uploaded to the photo store and while doing so I noticed that the original picture was 

still online. And as in all things ethernet, the image could be reloaded to my computer via a download. It was a lit-

tle difficult, but the end result was I got my picture back. Then the problem areas of the picture were corrected and 

the end result was a very acceptable print. So while a lot of time was spent on a rather insignificant picture, the 

knowledge obtained as a result made it well worth the effort. 

 

After a recent study group meeting, my friend Dorothy asked me if I learned anything. My answer was the same as 

always. I never attend any kind of meeting that I DON‘T learn something. Now maybe it isn‘t something that will 

change my life forever, but more often than not it is something that enriches my life, if even in a small way. In ad-

dition to that, whenever someone asks me for help, usually we both learn something. The most recent request for 

help reminded me, once again, when helping someone over the phone with a computer problem, it is important to 

have them start at the very top of their computer screen and describe exactly what they see all the way down. With 

that information it is often possible to pinpoint a possible area of trouble and generate ideas for solutions. Many 

times the description of the problem, while usually understandable, does not contain that one little piece of infor-

mation that will lead to the answer. So by following the procedure of top to bottom on the screen, we solved the 

problem and I took away at least as much from the experience as did the recipient of my help. 

 

As humans age, time seems to fly ever more swiftly by. But I don‘t think that is what has been happening in real 

time when it comes to technology. It looks to me like many things are moving so rapidly that we almost miss them. 

 

Not all that long ago it was hard to imagine a small 8 Gig USB drive that could fit on your keychain. So portable, 

so useful. Of course they came on the market and were being sold at prices often over the $100 mark. Now they are 

practically throwaways, good for birthday presents, stocking stuffers for Christmas, Hanukkah and other celebra-

tions as well as any other gift giving occasion. Should this be troubling? Perhaps it signals the end of one technol-

ogy era and the beginning of another. My crystal ball is a bit cloudy on this one, so I will leave it to the more savvy 

(Continued on page 7) 
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writers to tell you the answer. All I know is that for now those handy little USB drives are so useful that it‘s hard to 

imagine how we did without them. At the present time we are seeing 16 Gig USB drives with prices over $100. 

How long before they will be things of the past?  

 

Who uses USB drives? There probably isn‘t anyone out there who travels with a computer who doesn‘t keep some 

information on them. They are somewhat safer than storing everything on the hard drive of a laptop. Thieves target 

laptops in airports, hotel rooms and any other place people might be careless enough to leave one unattended. If all 

the information a person needs to do his/her job is on the machine, and if it gets stolen or damaged then the conse-

quences could be disastrous. Even a one or two Gig USB drive will hold a lot of information and can be so much 

more easily protected. In an emergency situation, a new laptop with enough software already installed on it to do 

business can be purchased, sometimes even in large airports, and keeping essential files on the USB drive will get a 

person back up and working almost without missing a stride. 

 

Of course there are other uses for them. My favorite use for the little devices is to transport image files whenever it 

is necessary. Those occasions usually are to share pictures with family or to use digital images in study groups or 

classes and also occasionally to get prints from a kiosk in the stores which offer that service. Mostly I do that when 

I just have a few prints that I need. For large orders I still upload my image files online. 

 

Maybe Santa Claus will put a 16G drive in my stocking this year. 

 

SnagIt, a product review 
 

By John Roy, President, The Personal Computer Users Group of Connecticut 

http://tpcug-ct.org/ 

johnroy1 (at) comcast.net 

 

This article has been obtained from APCUG with the author‘s permis-

sion for publication by APCUG member groups; all other uses require 

the permission of the author (see e-mail address above). 

 

So what is SnagIt? It is a screen capture program (Like base level 

PrintScreen). Every computer user needs the ability to capture infor-

mation off of the screen. Your basic operating system has always pro-

vided rudimentary capability to print or capture a full screen but it is 

woefully inadequate in today‗s environment. How many times do you 

need a screen region or maybe an area that scrolls off the display as 

many web pages do? How about having the ability to extract only the 

text or capture screen actions? All of these functions and many more are easily addressed with SnagIt. 

 

SnagIt has been around since 1990. I remember my first exposure to this great utility back in those early years 

when computer expositions were held at the Javitz Convention Center in New York City. While today‗s functional-

ity greatly supersedes those early days the neat scroll capture was the cool feature of the times and is still a main-

stay tool. 

 

For a screen capture program to be useful it needs flexibility beyond Microsoft‗s dismal screen and window cap-

ture. SnagIt provides every imaginable capture you could ever want with Image Capture, Text Capture, Video Cap-

ture, Web Capture, and Printer Capture. Each of these modes has additional control options such as delayed cap-

(Continued from page 6) 

(Continued on page 8) 
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ture, capture the mouse cursor, set a timer, or capture multiple areas, to name a few. Video capture provides a very 

useful tool for creating instructional clips. You can play back the video or even save individual frames. The ability 

to capture editable text from dialog boxes and other screens where it ordinarily can't be copied is extremely useful.  

 

To make life easier you have the ability to set up profiles to reflect the way you like to work. Profiles coupled with 

a defined hot key can grab and process a clip all the way to the intended application. You can configure input, out-

put, effects and options. Add-ons are automatically and/or optionally installed into several applications such as Mi-

crosoft Office (Word, Excel, Power Point and Internet Explorer) and other popular products. Wizards and tool-bars 

are available to simplify setting up profiles. 

 

Having many capture options is only the front end of this versatile utility, there is also an overabundance of tools to 

annotate, mark up, organize, convert, edit and share captured content. The processing tools suite includes a very 

powerful editor that will bring your clips to life. No longer are you stuck with a blasé clip. With very little effort 

you can spruce up your clips by adding effects, borders, stamps, and hotspots to name a few. You can operate on 

one or many images at the same time. A batch conversion utility allows the user to modify and output a collection 

of clips into a wide selection of formats. This utility allows you to set up your output to selections such as File, 

FTP, Email, Printer, etc. The output properties are fully customizable. 

 

Since SnagIt stores every capture you make, a first reaction would be ―‖how does one find the clip of interest‖? 

Well search capability is automatically built into the software and can be further enhanced by the use of tags. Every 

capture you make saves the time, date, and URL information that will allow you to quickly return to the site of the 

capture. 

 

To fully appreciate the value of this great program, download the 30 day free trial and/or view some of the ex-

tremely informative and clearly illustrated tutorials available on TechSmith‗s website http://www.techsmith.com/. 

SnagIt lists for $49.95, runs on all newer Windows operating systems including 64-bit Vista. A minimum of 1 GHz 

processor and 512 MB of Ram is required but double that for smoother operation. TechSmith has developed and 

improved on SnagIt over the years and has a product that belongs in every computer user‘s tool box. 

 

Copying Information from Your Screen 
 

By Richard Kennon Member Amador Computer Users Group, Jackson, California 

http://www.acug.net/ 

drtrdguy (at) volcano.net 

 

This article has been obtained from APCUG with the author‘s permission for publication by APCUG member 

groups; all other uses require the permission of the author (see e-mail address above). 

 

Dick Carricato, member of the Tri County Computer User Group in Florida wrote a good article about copying pic-

tures from your computer screen. Sometimes there are other things you may want to copy from your screen that 

may not lend themselves to the PrtScr method. This is especially true of lists in drop down boxes that require a 

scroll bar down the right side. PrtScr will only show the portion of the list that shows. For instance, I write a 

(almost) monthly newsletter on the web and usually include a bunch of pictures. I like to have a hard copy of the 

picture thumbnails at hand to remind me of things to say. This is always a scrolling window. Often I want a hard-

copy of a menu, too. 

 

I have found FastStone Capture to be a perfect answer to my needs. You can try it free by going to http://

www.faststone.org/. Then if you like it, as I do, you can purchase a lifetime license for $19.95. 

(Continued from page 7) 

(Continued on page 9) 

http://www.acug.net/
http://www.faststone.org/
http://www.faststone.org/
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You can capture and annotate anything on the screen including windows, objects, menus, full screen, rectangular/

freehand regions and scrolling windows/web pages. Editing tools include annotating, resizing, cropping, sharpen-

ing, watermarking, edge effects and many more. Of course, you can transfer the image to any editor of choice. You 

can either print the copy or save it in one of eight different formats. I choose JPEG. Further, you can choose the 

resolution of the saved image. I don‘t know if it actually improves the resolution or just resizes to more pixels.  

 

Of course, it features a bunch of hot key combinations but, with my memory, this is not useful. Instead I rely on the 

small box of choices at the bottom right of my screen. I find it extremely useful and use it almost every day.  

 

Performing Better Searches 
 

By Sharon Housley, VP, NotePage managing Marketing for FeedForAll 

www.feedforall.com 

Sharon (at) notepage.com 

 

This article has been obtained from APCUG with the author‘s permission for publication by APCUG member 

groups; all other uses require the permission of the author (see e-mail address above). 

 

Performing and perfecting search engine results can save web surfers lots of time and energy. Understanding the 

nuances of searching allows researchers to immediately drill down and locate the information they are seeking, 

without having to wade through a myriad of irrelevant search results in the process. The increasing complexity of 

search engines has made understanding search engines a necessity for those who spend any amount of time online. 

The following search tips are standards that will work in most of the major search engines. 

 

How To Find What You Are Looking For? 

 

As the popularity of the Internet grows, more and more results are returned for even the most obscure search 

phrases. In order to save time, web surfers need to increase their search relevancy. It is advisable to use multiple 

search terms to produce better search results. Searchers should use specific words and phrases to find what they 

 are looking for, while filtering out irrelevant and unwanted results. 

 

In searching, more usually means less. Using more keywords in a search will help qualify the search and make it 

more specific to what you are looking for. It is all about striking a balance; more search terms will reduce the num-

ber of search results, but those results will be more accurate. Remember that you can always refine the search fur-

ther if there are too many results returned in the initial search. 

 

Capitalization Is Irrelevant 

 

The major search engines ignore capitalization. Upper case and lower case search phrases will deliver the same re-

sults. 

 

Order Matters 

 

Keep in mind that the order in which the terms are entered into the search box will affect the search results. The 

most important terms should appear first in the list of search words. 

 

(Continued from page 8) 

(Continued on page 10) 
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Word Stemming 

 

Major search engines will provide results that use word stemming. Word stemming includes variants of the terms 

that were searched for. For example, searching on the term fish in a major search engine will generate organic 

search results that also contain the terms fishing, fishes, and fisher. 

 

Exact 

 

Using quotations around a search phrase will generate search results that contain only that specific search phrase, 

exactly as it was entered. For example, searching on the exact phrase "rocking horse" in a major search engine will 

only generate search results that contain the phrase rocking horse. The results will not include any results that con-

tain "horse rocking" -- even though both terms appear, they do not appear in the proper order for an exact match. 

 

Do Not Include 

 

Adding a (-) negative/minus sign before a search term will filter the results so that they contain the first term but 

not the negated word. For example, entering the search phrase horses -rocking into a major search engine will re-

turn search results about horses but not about rocking horses. 

 

Must Include 

 

If you want search results that only include a specific word, just type a (+) plus sign in front of a search term. The 

results produced will always contain that term. For example, conducting a search horse + carousel will result in all 

search results that contain carousel, and may include horse as well. 

 

Similar Words 

 

Adding a (~) tilde character in front of a search word will generate search results that not only include the specified 

search term, but will also include all words considered to be related to the original search term. For example, using 

the search term ~soda will result in organic search engine results that not only include soda, but also include pepsi, 

pop, cola, coke, bottle, and soft drink. 

 

Either Or 

 

Adding an OR parameter between two search terms will result in search listings that include either the first or the 

second word in the search results. For example, searching on the terms soda OR bottle will generate search results 

that may contain both terms soda bottle or it will produce results that contain either soda or bottle but not both in 

the same search listings. 

 

Advanced Searches And Segmented Searches 

 

Many search engines allow you to specify the type of content you wish to search in. For example, you can often 

search just news articles, just blogs, or just images. If you are looking for a specific type of media, segmenting your 

search can be helpful. Searches can be conducted to locate webpages that contain a specific language, or a specific 

file type (ie. pdf, rss, etc). Simply use the search engine's advanced search option and select the content, language, 

file type, etc to filter your search results. 

 

Search Meta Words 

(Continued from page 9) 

(Continued on page 11) 



Gazette —  January 2009                                   www.PPCUGinc.com                                                          Page 11 

 

 

 

Meta keyword searches give search engines special instructions. When the meta search words are used, a specific 

type of search is conducted. Here are some of the most common meta search terms... 

 

define: When define: is used at the beginning of a search word or phrase, the search engine results will be a defini-

tion of the word or phrase. 

 

site: When site: is entered in the search box, followed by a domain, the search engine locates all documents within 

a specific domain and all of its subdomains. This is an easy way to get a rough idea of the number of pages indexed 

on a domain. 

 

link: When link: is used and followed by a URL, the search results will include all the web pages that are indexed 

by the search engine which contain links to the specified URL. 

 

inurl: When inurl: is used, followed by a keyword or phrase, the search results will include links to web pages that 

contain the specific keyword or phrase in the urls themselves. 

 

intitle: When intitle: is searched on in conjunction with a keyword or phrase, the search engine locates search re-

sults that contain the specified keyword or phrase in the web page title. 

 

Web surfers can save large amounts of time and energy by optimizing their search techniques with these helpful 

tips. 

 

-------------------------------------------------------------------------------- 

Sharon Housley manages marketing for FeedForAll http://www.feedforall.com software for creating, editing, pub-

lishing RSS feeds and podcasts. In addition Sharon manages marketing for RecordForAll http://

www.recordforall.com audio recording and editing software. 

 

Review – Roxio Creator 2009 
 

By John Roy, President, TPCUG (The PC Users Group of CT), CT 

www.tpcug-ct.org 

johnroy1 at comcast.net 

 

This article has been obtained from APCUG with the author‘s permission for publication by APCUG member 

groups; all other uses require the permission of the author (see e-mail address above). 

 

Roxio, a division and brand of Sonic Solutions, continues as the premiere must have CD/DVD burning suite. This 

product is a collection of key applications bundled into an attractive launching interface. Key applications provided 

are CD/DVD burning tools, Audio, Photo, and Video tools, and more. The Roxio suite provides support applica-

tions necessary to effectively use your computer just like Microsoft Office suite provides key office software. 

 

When I reviewed Easy Media Creator Version 10 earlier this year I was impressed with how clean the interface was 

for the multitude of applications within the suite. The latest version further simplifies the application selection 

process with the use of pleasing colors and descriptive icons. It also provides a direct link to online tutorials and 

other information. The only distraction from the clean interface is the ―Learn More‖ window that connects to the 

Roxio website to promote the sale of additional products. 

The application interface Home Page presents the core tasks for most users. The tasks include burning and labeling 

(Continued from page 10) 

(Continued on page 12) 
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discs, ripping audio, copy and converting DVD video and backing up files. Selecting one of the primary applica-

tions will quickly open the application and you are ready to start. There was some initial confusion of how to return 

to the previous page because the new page did not have a cancel button. If you closed the page with the standard 

―x‖ selection it would close the whole product. After a short examination I realized that the left set of icons were 

still available to select and return to home or another application. Although further review disclosed inconsistencies 

in returning to the home page depending upon which application you opened. So some applications you must close 

using the ―x‖ and others if you use the ―x‖ you will close everything down and have to reopen the whole product. 

This area needs better consistency. 

 

When you select an application group using the left icons (Data-copy, Video- Movies, Music-Audio, Photo, and 

Online) a clean screen opens up with sub grouping to further home in on your desired application. The Data-Copy 

screen provides three groupings of Create, Copy, and Backup. Each grouping contains subtasks to further refine 

your application selection. There are nine defined tasks associated with Data-Copy. The long time favorite Roxio 

Creator Classic is now disguised as ―Burn Data Disc – Advanced‖ but it still opens the original application and still 

reflects the original name. It appears that this popular tool is still the same with a different entry skin. The applica-

tion was always sound so the fact that it is still there in its original attire is not a problem other than the interface 

name. 

 

The Video-Movies group, Music-Audio group, and Photo group all contain four subgroups (Import, Edit, Create, 

Enjoy) with eleven to sixteen subtasks each. The names are very generic which in my opinion keeps concepts fa-

miliar. Executing a generic name launches a familiar Roxio application. 

 

In addition to the icon selections there are three pull down windows, File, Tools, and Help. The file and help selec-

tions are pretty standard. The Tools pull down provides a couple of ease of access clicks like ejecting and closing 

the drive tray, getting disc information and some alternate ways to jump to a few selected applications. There is an 

extensive Options choice to configure user defaults. 

 

The latest Roxio Creator 2009 version does provide some new tools like the ability to capture High Definition (HD) 

video and burn it onto standard DVDs. There is now an Audiobook Creator that makes it easy to convert and enjoy 

books on iTunes, iPod, iPhone or other portable players. There is an audio beatmatching tool to produce studio like 

fades and mixes. I found the new SyncIt desktop gadget tool cool but short on instructions. It converts and sends 

digital media directly to your portable device. Since I don‘t own a portable device I couldn‘t appreciate its value. 

You can now share photos and slideshows on line including uploading directly to YouTube. 

 

I tested this version of Roxio on my new Vista 64bit system with an AMD Quad-Core processor and 5 GB of mem-

ory. I didn‘t experience any installation problems but it was disconcerting that some applications did not load crisp 

and fast as expected even though my system is clean and devoid of startup programs. 

 

Okay, what is the bottom line on this latest version? If you don‘t already own a Roxio suite then I highly recom-

mend you give serious consideration to purchasing this since it will serve as a primary computer application suite. 

If you presently own Easy Media Creator version 9 or 10 and it meets your immediate requirements, then you can 

afford to wait if the new features and enhancements are not important to you. 

 

 

(Continued from page 11) 
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Surviving the Switch to Digital TV 
 

By Andy Marken, Marken Communications 

www.markencom.com 

andy (at) markencom.com 

 

At the stroke of midnight on Feb. 17, 2009, the analog transmissions that have beamed free television over the air 

in the United States for over half a century will disappear for good. They will be replaced by digital signals, many 

of which are already broadcasting, in what will be the most significant change to television since the introduction 

of color.  

 

The "digital switchover" brings with it higher image quality, better sound and a level of versatility and flexibility 

previously unattainable through free television. It also brings with it a number of significant headaches, as confu-

sion over exactly who will be affected is inspiring panic in viewers fearful of being left behind in a haze of snow 

and static as the rest of the country moves into the future. Many of those who will be affected know that the dead-

line is fast approaching, but are unsure of how to prepare for it. Thankfully, a solution is simple, easily attainable 

and won't cost you a dime. 

 

There are two major reasons for the switch from analog TV broadcasts to digital TV. First, digital signals offer su-

perior image quality and allow for the transmission of high-definition signals over the air. This means that a prop-

erly equipped HDTV can receive local high-definition broadcasts that will look about as good as what you'd get 

from cable or satellite television. 

 

Second, switching from analog to digital frees up real estate on the broadcast spectrum for other uses, as digital sig-

nals are more efficient and take up less bandwidth. Telecommunications companies like Verizon and AT&T have 

spent nearly $20 billion to secure the rights to the frequencies that were previously occupied by channels 52 

through 69, in the hopes of using that airspace to improve their wireless communication networks. 

 

What the digital switchover is actually doing is changing the language that TV broadcasters use to communicate 

with your television. Since 1941, televisions in the U.S. have utilized a set of broadcast standards laid out by the 

National Television System Committee. Big broadcast towers sent out information over the air using these NTSC 

standards and were picked up by the television antenna in your living room. Inside your TV, an NTSC tuner inter-

preted the information and properly displayed it on screen. 

 

The digital switchover is introducing a new language, a new set of broadcast standards, this one designed by the 

Advanced Television Systems Committee. On Feb. 17, those broadcast towers are going to stop speaking NTSC 

permanently and start speaking ATSC. But unfortunately, your old television set doesn't know how to translate 

ATSC into moving pictures and sound. Just about all televisions manufactured and sold after Mar. 1, 2007 feature 

ATSC tuners, but if you purchased a television any earlier than that, chances are your TV won't be able to pick up 

over-the-air broadcasts once the switchover occurs. 

 

The solution: A digital converter box, essentially an external ATSC tuner that sits on top of your existing television 

and is linked between your antenna and your TV. The ATSC signals are grabbed by the same antenna you've al-

ways used, then passed to the digital converter box that translates the ATSC signals into something your NTSC 

television can understand. They are easy to hook up and available at a wide variety of stores, including big box 

stores like Best Buy, Wal-Mart and Target, as well as online retailers. 

 

Digital converter boxes cost between $40 and $70 on average, but since the digital switchover is being forced upon 
(Continued on page 14) 
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consumers, Congress has stepped up and created the "TV Converter Box Coupon Program." Under this initiative, 

each American household is entitled to two $40 gift cards that can only be used to purchase a digital converter box. 

Individuals can apply at the official Web site for the DTV switch. You can apply for coupons until Mar. 31, 2009; 

they expire 90 days after they are issued. You might want to apply for them sooner rather than later because the 

government has allocated a finite amount of funding. 

 

TV viewers who pay for cable or satellite service need not worry. The digital switchover only applies to over-the-

air broadcasts, so consumers who get their television directly from Comcast or DirecTV will not be affected at all, 

and service will continue uninterrupted and unchanged as the DTV deadline comes and goes. 

 

There is, however, a subtler, unrelated analog-to-digital switchover taking place among cable companies, one that 

could affect subscribers. It has usually been possible to view a small number of basic cable channels by plugging 

the coaxial cable directly into a television set, bypassing a cable box entirely. 

 

This was a quick and easy way to bring cable TV to many rooms in a home without renting multiple cable boxes. 

Unfortunately, this may not be possible in the near future. Cable companies like Comcast and Time Warner are 

slowly phasing out their analog cable services in favor of digital. By switching over, they free up more space on 

their cable networks that can be allocated to new high-definition channels and interactive services like "On De-

mand." The downside is that when all cable channels are converted to digital, renting a cable box will be required 

to see any channels at all. 

 

Another point of confusion that retailers and manufacturers have been reluctant to clear up: consumers need not 

purchase an HDTV to weather the digital TV switchover.  

 

In addition to the converter boxes, new standard-definition CRT televisions are still available, and they are required 

by law to include the necessary ATSC tuners. While an HDTV will allow viewers to take advantage of digital TV's 

high-definition potential, it's important to know that there is a lower-cost option available as well. 

 

With the emergence of free, digital, over-the-air television that includes HD transmissions, it will be interesting to 

see if Americans, the majority of whom now pay for their television service via cable or satellite, might see the 

benefit of switching back to the old rabbit ears. While the selection of over-the-air broadcasts will never be as com-

prehensive as pay services, that same glut of content is often cited as an annoyance--lots of channels that subscrib-

ers will never watch. 

 

Of course, all this will depend on how smoothly the digital switchover goes, and whether or not people are actually 

able to see the improvements on their screen. With just a few short months to go, having the right knowledge to 

make it through is absolutely crucial. 

 

In Pictures: 10 Tips For Switching To Digital TV == http://tinyurl.com/5tj8wq 

 

See Also: 

 

Ask This Before You Buy An HDTV -- http://tinyurl.com/57jfbu   

 

 

(Continued from page 13) 
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XP SP3-Access Denied 

 

By Bob Elgines, President & Editor, Colorado River Computer Club, AZ  

www.crcc-az.org 

elginesz (at) rraz.net 

 

This article has been obtained from APCUG with the author‘s permission for publication by APCUG member 

groups; all other uses require the permission of the author (see e-mail address above). 

 

I tried installing the Windows XP SP3 upgrade several times and, after talking with Microsoft reps, I shut off my 

antivirus, updated my BIOS, but nothing seemed to work. Then I decided to do a search and found ―Access De-

nied‖ information and over 340,000 other people had used this same area. For some reason a changeable entry in 

the Register is locked and will not allow SP3 to change it. 

 

First, do a right click on "My Computer" icon and select "Properties" to see if it has been installed. 

 

Here is what you need to do, if the Error message read ―Access Denied‖ or ―Service Pack Installation Did Not 

Complete‖. First read your Svcpack.log, located under the Windows folder in case you forgot what the error mes-

sage said, it should be at the bottom of the log. 

 

Next Backup your Register, then download and install ―Subinacl.exe‖ from www.microsoft/downloads/

details.aspx?FamilyID=e8ba3e56-4a91-93cf-ed698Se3927b&displaylang=en 

 

Start Notepad, then enter the following text: 

cd /d "%ProgramFiles%\Windows Resource Kits\Tools" 

subinacl /subkeyreg HKEY_LOCAL_MACHINE /grant=administrators=f /grant=system=f 

subinacl /subkeyreg HKEY_CURRENT_USER /grant=administrators=f /grant=system=f 

subinacl /subkeyreg HKEY_CLASSES_ROOT /grant=administrators=f /grant=system=f 

subinacl /subdirectories %SystemDrive% /grant=administrators=f /grant=system=f 

subinacl /subdirectories %windir%\*.* /grant=administrators=f /grant=system=f 

secedit /configure /cfg %windir%\repair\secsetup.inf /db secsetup.sdb /verbose 

 

Save As ―Reset.cmd‖. Now double click on this file. It will take a while to complete its job. 

 

Reboot your computer, you are now ready to install Win ‗XP SP3. Go to windows update if you need to find SP3 

update. 

Smart Computing Tips & Fun Facts  
 

Reduce Red -Eye 

 
Reprinted with permission from Smart Computing. Visit www.SmartComputing.com Groups to learn what Smart Computing 

can do for you and your user group!" 

 
The Red-Eye Reduction flash of your camera, typically denoted by a circle with an eye inside of it, can help reduce the an-

noying effects of red-eye in your pictures. This feature causes the camera's flash to fire multiple times before taking the shot, 

which in turn contracts the pupils in our eyes and reduces the amount of light that can reflect back at the camera and cause 
red-eye.  

mailto:elginesz@rraz.net
file:///C:\Users\Don\AppData\Roaming\Microsoft\Word\www.microsoft\downloads\details.aspx?FamilyID=e8ba3e56-4a91-93cf-ed698Se3927b&displaylang=en
file:///C:\Users\Don\AppData\Roaming\Microsoft\Word\www.microsoft\downloads\details.aspx?FamilyID=e8ba3e56-4a91-93cf-ed698Se3927b&displaylang=en
http://www.smartcomputing.com/groups


PLATEAU PC USERS GROUP, INC.  

APPLICATION FOR MEMBERSHIP  

Return this application, with check for annual dues ($25 family, $20 individual, $10 student membership) payable to 
"PLATEAU PC USERS GROUP." Return to the club Treasurer during our meeting or mail to PPCUG Treasurer. P.O. 

Box 3787, Crossville, TN 38557. 

________________________      

Date                                                     

________________________    ____________________     ________________________________________________ 

Last Name                                   First Name                                 Family Members (if family membership) 

_________________________________________________   _________   _____________________________________________ 
Address: City                                                           State      Zip Code     Phone Number 
_________________________________________ 
E-Mail address 

l have used PCs since (year):                I have belonged to a Computer Club before. Yes                No 

I have knowledge in the following areas and would be willing to share my knowledge with club members: 

______________________________________________________________________________________________________________ 

I would like to learn more about the following areas: 

_________________________________________________________________________________________________________________________ 

February 2009  

Sun  Mon  Tue  Wed  Thu  Fri  Sat  

1 2 3 4 5 6  1 pm 

Photography 

Club Mtg 

7 

8 9 10 11  2  pm 
Board Mtg 

12  13 14 

15 16    3 pm 

Q & A Session 

Followed by 

General Mtg 

17 18 19 20 21  10 am 

Investment 

SIG 

22 23 24 25 26 27 28 


